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Frequently Asked Questions

Why are we changing our branding?
Through a period of reflection and subsequent auditing and 
discovery, it became apparent that there was a disconnect between 
how our College presented itself, and what we were saying about 
ourselves. Our College is a vibrant and young community, where 
students are hopeful and curious and empowered to be bold and 
curious, the visual identity of the College didn’t necessarily reflect 
this. As we grow, and more families want to join our community, we 
require a visual identity that shows that we are more than just a ‘nice’ 
school. We need branding that is uniquely ours and helps us to better 
tell our story and ensure the College’s future success.

The College’s new branding is unique and bold, with our faith central 
to who we are. Our new logo reflects our dynamic vision for the 
future, and our desire for continual growth whether it be our faith, 
learning or character. 

What was wrong with the previous branding?
The previous branding took this College from 93 students back 
in 2004, to over 780 by the end of 2021. However, much like how 
we have outgrown our founding facilities, we have also outgrown 
our founding branding. Our name was not clearly identifiable and 
the primary colours were not unique to our College, in fact there 
were close similarities to nearby holiday parks and other coastal 
community groups. As we grow, and more families want to join 
our community, we require the materials to support the increased 
demand of our marketing and communications with our community, 
both current and future. In developing the new branding, we ensured 
that we captured the essence of our wonderful school, so that it 
would represent all that we stand for, long into our future.

What was the process? Who was involved in 
the decision making?
The final decision on the branding was made by the College Council 
who were involved throughout. However, the process first began 
following the results of the 2019 Parent Survey. The findings from 
this survey highlighted many aspects of our College that were not 
being well represented. The College then commenced a period 
of audit, discovery and strategy work with industry experts to 
understand our true place in the market. Through this period, 
numerous interviews were conducted with College Executive, staff — 
both foundation and new, as well as interviews with parents — all the 
people that know this place best. 

What is the impact that this is going to have 
on our Christian foundation and values?
Our College is so much more than a nice school, it has a feeling and 
an energy. That energy flows from the Christian values that live at 
the heart of our College. The cross remains central and is now a part 
of the ‘S’ representing our College’s Christian values. It should be 
remembered that, while the look of the College is changing, our faith 
and values will not. Our founding vision of a Christian College that 
embraces a faith-based education with a focus on excellence in all 
spheres of life, remain true. Our College exists today to support the 
Christian values that many families seek to embed in their personal 
lives. It is hoped that a new College look will reinforce those values 
and provide a more accurate reflection of who we are and what we 
stand for.

Why make this change now?
Auditing and discovery commenced in April 2020, however it 
became apparent that the desired timelines would need to be 
adjusted due to the arrival of the COVID-19 pandemic to our shores. 
While research and development continued through 2020 and 2021, 
our priority was — and always will be — our community, both students 
and families but also the fantastic staff that make this School great. 
This meant pivoting like other schools to deliver online learning and 
ensure the quality of education that our students received did not 
waiver. Despite planning for the unknown, we are incredibly grateful 
to have enjoyed growth through the pandemic and can look ahead 
with cautious optimism. The decision was therefore made to launch 
ready for the 2022 year, ready to start the calendar year afresh. 
Whilst the Illawarra is unfortunately experiencing another surge, we 
have opted to continue with the roll out so that we can enter this 
exciting next chapter for our College.  

Will there be changes to the College Uniform?
The College Uniform was heavily cited in the 2019 Parent Survey 
as an area to be addressed. This will therefore be an opportunity 
to revisit the Uniform and improve its functionality to best suit the 
needs of our students. In order to minimise the financial costs for 
our current community, families will be given a three-year period 
to transition to the new uniform. We will keep our community well 
informed of this transition and will work closely with Alinta and the 
P&F Association to ensure a fair transition.
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When will these changes be taking place?
Early conversations with suppliers have commenced and the College 
Uniform will be reviewed fully in 2022. At this stage, we hope to make 
the new uniform available for purchase for the 2024 school year. The 
College appreciates that many families who have recently purchased 
uniforms may be frustrated by this decision, however we can assure 
you that the transition will be as fair and least financially impactful as 
possible. The three-year transition period will allow for this. 

What if I have further questions?
Rest-assured that the community will be kept well informed of  
the process, however if you have any questions over and above  
this document then please send your email to  
events@shellharbourac.nsw.edu.au with the subject  
‘College Uniform’. 


